ABSTRACT

Recent research has revealed an alarming prevalence of click fraud in online
advertising systems. In our project, after investigation of different known
categories of Web-bots along with their malicious activities and associated
threats, we distinguish between the important behavioral characteristics of bots
versus humans in conducting click fraud within modern-day ad platforms
performance in terms of accuracy and prediction-recall rate. Subsequently, we
provide an overview of the current detection and threat mitigation strategies
pertaining to click fraud. The proposed algorithm is tested by extensive
experiments using real-world data. Compared with the state-of-art machine

learning algorithms, our model can achieve significant.
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